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The EU food and drink manufacturing industry

TURNOVER VALUE ADDED CONSUMPTION

€1,109 billion 2.1% 13.8%

Largest manufacturing sector in the EU of EU gross value added of household expenditure
on food and drink products

EMPLOYMENT NUMBER OF COMPANIES R&D expenditure

4.57 million people 294,000 €2.9 billion

Leading employer in the EU

SALES WITHIN SMEs

THE SINGLE MARKET 48.1% 61.3%

90% of food and drink turnover of food and drink turnover of food and drink employment
EXTERNAL TRADE

€110 billion €75 billion €35 billion 17.9%

Exports Imports Trade balance EU share of global exports
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Mission

“To facilitate the development of an environment in which all
European food and drink companies, whatever their size, can
meet the needs of consumers and society, while competing
effectively for sustainable growth”
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Governance

The General Assembly is composed of all FoodDrinkEurope members
[national federations, Evropaon sector assocations and individual food and
drink companies). it approves the budget and annual accounts, adopis
the Roadmap, establishes internal rules of procedure and elects Board
members ond the FoodDrinkEurope President.

The Board of Directors is composed of 17 Directors, all of whom are CEOs of
food and drink companies operating in Europe.

The Board defines FoodDrinkEurope’s vision, policies and priorties in
accordance with the Roodmap, which it submits to the General Assembly
for approval.

Thea Food and Consumer Policy (FCP) Commities deals with Issuas relaied to food
safehy, research and innovation (including the European Technology Platfiorm
“Food for Lifia") as weall as consumer information, nuirition and hoalth.

Tha Competitivenass ICOMP) Committea’s main objective is fo develop and
coordinate actions aiming at improving the competifiveness of the Europaean
food and drink indusiry. in particular, it Is aclive in horizonial Issues such as
SMEz, aconomics of the chain, the High Level Forum and in mora spedific lssuas
linked fo commerdial relations, the Common Agriculiural Policy, frade, blofucls,

TMMWEMEQMMMm
sushainable production and consumpiion (including the Food SCP Roundiablal,
food woste, dimale ond energy, indusirial emisshons and waler.

IMuUr lons nmi
Tha Communications Commitice (ICOMCOM) supports the work of
on Reputalion, coordinales and dissaminates key messoges

FoodDrinkEuropa
and operales as a siruciure for axchonge of information ond bast proclices on
communications issues.
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Board

e 17 Directors (European CEO or equivalent level)

* Defines FoodDrinkEurope’s vision, policies and priorities in accordance with the
Roadmap, which it submits to the General Assembly for approval

* Nominated by:
* National Federations: 8
* Liagison Committee (LC): 7
* European Sectors: 2

* Directors are appointed for a period of 3 years, renewable once

 All LC members are permanent invitees to the Board

e 2 meetings a year (+ 2 optional)
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Board (January 2019)

Board of Directors*

* o5 of Jorwary 709




Secretariat

Secretariat
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Our work

= Forum for exchange and
Industry alignment

GUIIANCE on faod Alwgen Manogement
for Food M. A

lomdfochuren

= Thought leadership
= Collaboration and partnership
» Guidance and support

= Communication and government/
public affairs outreach
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Key interlocutors

= European Institutions (European Commission, European
Parliament, Council, ...)

= Member States/national authorities
» Stakeholders (related industries, NGOs, think tanks...)
* Media (European, trade, online, national...)

* [nternational institutions (WHO, WTO, UNEP, OECD, FAO...)
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Key milestones and achievements over the past 5
years — some examples

Policy:
* UTPs Directive
* Alleged ‘Dual Quality’
* FTAs: CETA, Japan, etc.
* EU Regulation on promotion of agri-food products
* FIC Regulation implementation
* Acrylamide
* TFA Regulation
* EU Environmental Footprint for food and drink products

....

Representation:

* Leading industry voice in EU and international fora (e.g. DPAH
Platform, Advisory Groups, Food Waste & Food Losses
Platform, Codex Alimentarius, OECD, FAO, UN, Multi-
stakeholder platform on the SDGs, etc.)

* High-level engagements (Prime Ministers, Ministers,
Commissioners, MEPs, Ambassadors, diplomatic circles, etc.)
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Key milestones and achievements over the past 5
years — some examples

e  Communications:

Celebrating and Promoting the Single Market as
it marked its 25th anniversary, with our
campaign ‘for a Single Market with a Purpose’.
Publication of our commitments ‘Ingredients
for a Circular Economy’ — Won European
Association Excellence Awards 2017

‘Working with Farmers’ Initiative and increased
cooperation with agri-food chain partners
Launch of a website on our commitments to
the SDGs

Food waste toolkit ‘Every Crumb Counts’

Food Donation Guidelines ‘Every Meal Matters’
‘Small Scale, Big Impact’ initiative to promote
the role of SMEs

‘Eat and Live Well’ web platform showcasing
industry initiatives for balanced diets and
healthy lifestyles

Acrylamide Toolbox

Industry
working
with

FOODDAN<EV O p
SR NN L U L B

UNWRAPPIMNG THE POTENTIAL
FaedDrinkEurope’s
SUSTAINABLE PRCKAGING ROMDMAP
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Priorities for the next EU Institutions 2019-2024
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FoodDrinkEurope priorities

FoodDrinkEurope wants to ensure:

* That the importance of the food and drink industry to the European
economy is recognised;

e That the strength of the Single Market is increased, and fragmentation of the
internal market is avoided;

* That food education is given high priority during the next political mandate;
* That an ambitious food research and innovation policy be implemented;

* That a strong food trade agenda is set, in particular with regards to the post
Brexit EU-UK trade relationship;

* A fair and strong agri-food supply chain
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