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1st french industrial sector with...

ﬁﬁ 16 218 companies employees
98% SME jobs created last year

}X{ 170Md€ 8,1 Md€

turnover Positive balance

4th country with 44,3 Mds€ exports

USA (1), Germany (2) Netherlands (3)

Données sources : INSEE 2015, Agreste 2013, ACOSS 2015
Champ : hors artisanat commercial




An industry in the heart of the food value chain

70% french agri production is processed by the food industry

+ 80% of the retailed products are food products

2.4 MILLION JOBS* IN FRANCE

Données sources : Etude Utopies Local Footprint 2015
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ANIA gathers sectorial federations and regional associations (voir nos adhérents)

Our mission: represent, inform and support food companies in France in order to valorise their role and

contribution to public bodies, medias, consumers.

4 PRIORITIES

Jobs & Training

Food Economy & -
& Health Competitiveness Sustainability

Promouvoir un mode de vie sain  Soutenir la compétitivité et le Encourager un modéle Développer les compétences
et une alimentation équilibrée  développement des entreprises économique durable et valoriser les métiers
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L’alimentation c’est la vie

Association Nationale des Industries Alimentaires gathers :

18 sectorial federations and 5 associated members
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L’alimentation c’est la vie

Association Nationale des Industries Alimentaires also gathers :

Regional associations



®
L’alimentation c’est la vie

ANIA’s Research and Innovation

- 32 european projects carried out with a dissemination role
- A regional network

- An effective communication team

- A good knowledge of public and private stakeholders

Our missions:
e Contact point for enterprises with an innovation project
e Animation of the Food For Life France network

e Research programmes implemented on various themes: environmental labelling, training, food safety,
nutrition, etc.

* Helping to remove the obstacles encountered by companies in financing their innovations

* Leading the Strategic Committee of the Food Sector on structuring actions related to Innovation (Flavours,
Proteins, Digital).

e Participate in a strategy to promote the innovative image of the sector
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ANIA’s Research and Innovation Staff &
contacts

Francoise Gorga, Juliette Chauveau,
Head of research International
and innovation projects manager

fgorga@ania.net jchauveau@ania.net




